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It was Dr. Dinghuan Hu, coming from Institute of Agricultural Economics, Chinese 
Academy of Agricultural Sciences, who firstly mentioned to develop safety and quality 
agrifood in China on the training class of supply chain management of agrifood, which 
was held by ministry of Agriculture And Food in Canada (AAFC), Canadian 
International Development Agency (CIDA) and the Center for Agricultural and Rural 
Development in Zhejiang University (CARD) in May, 2006. 
This article is intended to provide some analysis of and to probe into the marketing 
strategy of safety and quality fruits & vegetables by using Positioning, 4C’s marketing 
theory, so as to make suggestions for the future development of safety and quality fruits 
& vegetables. 
The article consists of 5 parts. 
Preface outlines the whole article. 
Part One is briefing the industry of fruits & vegetables, focusing on the current 
industrial conditions, the key problems and future developing trend. The industry 
authentication system was introduced as well. 
Part Two is the definition of safety and quality fruits & vegetables, focusing on the 
main factors that influence the safety and quality of fruits & vegetables and the main 
export obstacles for fruits & vegetables. 
Part Three is analyzing the strategic conditions of safety and quality fruits & 
vegetables industry, focusing on industrial conditions and general conditions. 
Part Four is using positioning theory and 4C’s theory to make suggestions for the 
marketing strategy of safety and quality fruits & vegetables industry. 
Part Five is a brief sum-up of this article. 
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1 本自然段资料来源：新华社信息杭州 12 月 27 日（2006 年）电 












































                                                        

















































































截至 2005 年底，农业系统有机食品认证面积已达 166 万公顷，认证企业总数
达到 416 家，产品总数达到 1249 个，实物总量 66.9 万吨，产品年销售额 37.1 亿
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截至 2005 年底，全国累计认定无公害农产品产地 21627 个2。其中，种植业产
地 15881 个，面积 1644.4 万公顷，约占全国耕地面积的 12.6％。全国统一认证的
无公害农产品累计 16704 个，获证单位 10583 家，产品总量 10439 万吨。其中种









我国的绿色食品分为 A 级和 AA 级两种。其中 A 级绿色食品生产中允许限量
使用化学合成生产资料；AA 级绿色食品则较为严格地要求在生产过程中不使用化
学合成的肥料、农药、兽药、饲料添加剂、食品添加剂和其他有害于环境和健康
                                                        
1 资料来源：新华社哈尔滨 2006 年 6 月 25 日电 
































业规范相关技术规范，如欧洲零售商协会（Euro-Retailer Produce Working Group, 
EUREP）发起并制定了 EUREPGAP。为统一协调世界各国、相关组织良好农业规
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